


ABOUT THE CAMPAIGN
Great destinations have one thing in common — people who are passionate about them. As travelers regain 
confidence in tourism, now’s the time to inspire a sense of wanderlust in Orlando North’s ideal visitor while 
giving locals an opportunity to feel included in the destination’s success. 

Starting in our own backyard, we invited real people to share real experiences, recommend their go-to  
Seminole County businesses and attractions, and create a series of authentic, handcrafted Orlando North 
itineraries. By doing this, we tapped into our greatest strength – our locals. 

We compiled these stories and itineraries on a custom campaign microsite — HowTo.DoOrlandoNorth.com — 
where potential visitors can explore hidden gems and fan-favorite spots all around town.

HowTo.DoOrlandoNorth.com
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HOW YOU CAN GET INVOLVED
As part of our efforts to drive traffic to the campaign microsite, we’re gearing up to outfit local businesses 
with custom marketing materials. Yup, that’s you! 

We’ll be putting promotional materials up all around town and throughout Orlando North businesses  
featuring QR codes leading to our landing page. With these pieces in place, we can engage visitors once 
they’re already in market and encourage them to explore even more of our Central Florida oasis by checking 
out pre-made itineraries with activities they may also like. Enjoying your Wekiva Island experience? Check 
out more outdoor adventures! Can’t get enough of the craft brewery scene? Here’s where to go next. 





WHY PARTICIPATING BENEFITS YOU
Give a little, get a lot. By participating in this campaign, you’ll be helping other local businesses get  
discovered by those exploring the area. But this campaign works both ways! Visitors may also spot your  
business while checking out an itinerary they found by scanning a QR code at another Orlando North staple. 

HOW TO GET STARTED
Can’t wait to be part of the See How to Do Orlando North campaign? Neither can we. Participating is  
simple—just display the approved campaign materials across your locations in prominent areas where guests 
will sit or stand long enough to scan the QR code. Think checkout counters, tabletops, ticket booths, etc. 

If you’d like to request campaign materials to display at your locations, reach out to following contacts:

Primary Contact

Allison Braunstein 
Account Manager
Evok Advertising
P: 407-302-4416 x206
152 N 4th Street, Suite 1410
Lake Mary, FL 32746

Secondary Contact 

Karen Aplin

Tourism Director
Office of Economic Development and Tourism
P: 407-665-7134
1055 AAA Drive, Suite 148 
Heathrow, FL 32746


